
2020 DALLAS RV SUPERSALE
PRE-EVENT NOTICE



● Event Dates: February 20 - 23, 2020

● Event & Activation Times:
○ Thursday, February 20 & Sunday, February 23 - 10am-6pm
○ Friday, February 21 & Saturday, February 22 - 10am-8pm

● Event / Activation Location:
Dallas Market Hall
2200 N Stemmons Fwy
Dallas, TX 75207-2803
Activation area will be in Main Hall
Parking is FREE

● Estimated Attendance: 12K-14K

EVENT DETAILS

Click on map above to open in Google Maps

http://www.dallasrvsupersale.com/dallas-rv-show-directions/
http://www.dallasrvsupersale.com/dallas-rv-show-directions/
https://goo.gl/maps/2fFZxktHK2uUD4fh8


For the first time ever, Wallabing will be exhibiting at the 2020 Dallas RV SuperSale. On each event day (Thursday, 
February 20 - Sunday, February 24), Wallabing will have an interactive display in the Main Hall. The display will be 
staffed by a brand ambassador team that will focus on lead generation and on attracting consumers into the display 
area(s). The Wallabing internal team (the people receiving this deck) will act as product specialists during the show to 
provide a little more in-depth information about the product should a consumer request it.

The display area will be a 10’x20’ space with a wall dividing the space in half. One section will be focused on the RV 
owner experience, and the other section will focus on the RV  renter experience. Available staff will be split between 
the two areas and will be able to shift between both areas easily should one side need more support. 

Consumers will be invited to complete an electronic data capture form (lead generation) on an iPad in order to obtain 
a Wallabing branded tote bag. The renters area will contain a digital photo booth opportunity, and any consumer that 
interacts with any part of the display will be invited to interact with the digital photo booth. All consumers will also be 
offered a general brand postcard with the Wallabing website information. Consumers that request more information 
and/or talks to a product specialist will receive an additional collateral piece that provides a little more details on the 
owner/renter experience.

ABOUT THE ACTIVATION



● Brand Ambassadors will be responsible for attracting consumers into the booth and for collecting consumer information (first name, last name, 
email address) on iPads in exchange for a Wallabing tote bag

● Product Specialists will be responsible for providing a deeper education on the owner/renter experience should a consumer request additional 
information

● The 10’x20 space will be divided into two areas: 
○ Owners Area - this area will be dedicated to getting owners information on the benefits of renting their RV through Wallabing
○ Renters Area - this area will be dedicated to educating people on the benefits of renting an RV through Wallabing

■ Renters area will have a digital photo booth opportunity - this will require 1 brand ambassador helping with the operation of the 
photo booth

○ Both areas should be prepared to answer questions from both types of consumers and should help guide consumers to designated area 
for more information from a product specialist

○ Each area should contain 1-2 product specialists and 2-3 brand ambassadors (depending on crowds/needs)

● Premiums:
○ Tote Bags - given to everyone that provides their email address, first name, and last name on the iPad form
○ Stickers - given to anyone

● Collateral:
○ Postcards - given to everyone that receives a tote bag
○ Renter/Owner Flyer - given to anyone that expresses deeper interest in learning more about renting an RV or renting out their RV

ACTIVATION HIGH-LEVEL NOTES



ONSITE SUPPORT SCHEDULE & CONTACT INFO

Rogue - Liberty Pickering 972-375-5819

Wallabing - Jason Carlson 940-999-0887

Wallabing - Alex Johnson 979-219-4535

Wallabing - John Carlton 801-620-0706

Rogue - James Loomstein 214-263-8522

Rogue - Andrea Miranda 214-986-7167

Thursday, February 20

● Jason C. - 10a-6p
● John  - 10a-6p
● Liberty - 10a-6p

Friday, February 21

● Jason C. - 10a-8p
● John - 10a-8p
● Liberty - 10a-4p
● Andrea - 4-7:45p

Saturday, February 22

● Jason C. - 10a-8p
● John - 10a-8p
● Alex - 10a-8p
● James - 10a-8p

Sunday, February 23

○ Jason C. - 10a-6p
○ John - 10a-6p
○ Alex - 10a-6p
○ Liberty - 10a-6p

If any questions or issues arise, please contact the Rogue representative that 
is scheduled to work on the corresponding day.



● The product specialist crew represents Wallabing at all times. Please make sure you’re approachable and professional at all times.

● Be enthusiastic! This event is supposed to be fun - so have fun with it! Smile and keep it friendly!

● Make sure consumers leave with a positive impression of Wallabing, and a desire to learn more.

● Please try to remain focused on the event, interacting with people and try to avoid looking at your devices. If you need to take/make a 
phone call, please try to do that away from the booth. We want to make sure that consumers have our full attention. 

● Please help keep the booth area clean and clutter free at all times.

● Please try to avoid taking breaks in groups. It’s a small, but mighty crew and we want to make sure we’ve got at least 1 person there that 
can help with educating consumers if needed. 

● No smoking or drinking of alcoholic beverages while onsite, during work hours, or in uniform.

● REMEMBER - you are the first contact / experience that many of these attendees have with Wallabing. First impressions are lasting 
impressions.

GENERAL EXPECTATIONS



● How do I get in? Do I have to purchase a ticket? Is there a discount for my friends or family?
If you are staffing the show, you will be provided with a badge that will allow you to get in and out of the event. 
Unfortunately, we do not have any discounts to the event, but if there is a free badge, please feel free to use it. 

● What do I wear? 
Wear jeans and comfortable shoes. Wallabing t-shirts will be provided to wear upon arrival onsite. 

● Where do I park?
As soon as you arrive to Dallas Market Hall, you will see plenty of parking lots and you can park in any one of the Dallas 
Market Hall lots for free during the show.

● What do I do at the show?
If you are receiving this deck and you are staffing the event at any point, you are considered to be a part of the product 
specialist crew. Your primary task of the show will be to help educate consumers that come into the display about the 
Wallabing brand and product/services provided. The brand ambassador supporting staff will look to you to be a main 
knowledge hub for all things Wallabing and will be sending people your way. 

● Who’s the main point of contact in case I have an issue or questions  onsite?
Contact the Rogue representative that is scheduled to work on the corresponding day.

FAQs



ACTIVATION LOCATION
Wallabing
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ACTIVATION & DISPLAY ASSETS



DISPLAY ASSETS
Owner Area Wall & Podium Renter Area Wall & Side Panels



DISPLAY ASSETS
Renter  & Owner Pull-Up Banner

Tablecover (2)

T-Shirts (Staff Apparel)



PREMIUMS

Tote Bags

Stickers



LEAD GENERATION FORM
This form can be accessed via the Safari browser on the 
iPad. Once the form is complete, it will display a 
confirmation window for 10 seconds and then load a new 
page automatically.

Link to page is: www.wallabing.com/rvshows

Email addresses will automatically flow into the 
Wallabing Hubspot instance and consumers will fall into 
the corresponding marketing automation “drip” 
campaign. We will leverage this drip campaign to 
communicate with consumers post-event in an effort to 
keep the brand top of mind as we work towards full 
launch of the product.

http://www.wallabing.com/rvshows


SALES COLLATERAL

General Postcard



SALES COLLATERAL

Renter / Owner Flyer



BRAND INFO



Wallabing is a peer-to-peer platform where RV owners can monetize their property. Wallabing doesn’t take a “cut” of 
their rental profits, either: For example, when they say they want to make $150 a night, they make $150 a night. And 
they get free nationwide advertising. Every rental is also covered with $1M in insurance.

Here’s what that amounts to for them:

1. Easier to own an RV—they get to make money from something they already own
2. Easier to rent it out—they always make the money they need, plus they are completely covered if anything 

happens
3. Easier to buy—When you have a way to offset costs with income, the stress of making the purchase evaporates

ABOUT US











WHAT TO SAY



WHAT TO SAY 
TO RV OWNERS



WHAT TO SAY 
TO RV RENTERS



WHAT TO SAY TO PEOPLE THAT MAY BE 
SHOPPING FOR AN RV...



One thing is for sure: The wrong RV is going to cost you more than the right one. Even if you go 
low-cost, you’ll pay for it in discomfort, “I wish I wouldas”, and finally replacing it.

So if you need to bring the higher cost down a bit, think about this: tens of thousands of people rent 
out their RVs every day. Instead of letting it sit in storage, you can make hundreds of dollars every 
time someone rents it out. And if you use a platform called Wallabing, every renter pays for a $1M 
insurance policy to cover anything and everything. No matter what. 

The whole thing is free for you to use, and you can really put some money in your pocket.

OBJECTION #1:
“I don’t know about that monthly payment, though…”



Owning an RV lowers the cost of going on vacation: a 2-person RV vacation can save 53% of costs, 
and a 4-person RV vacation can shave off 64% of costs!1

And if you want to reduce the output, you can also consider renting out your RV when you’d 
otherwise have it in storage. Owners make hundreds of dollars in just a single rental. When you use 
Wallabing, every renter pays for $1M insurance, so you’re always covered, no matter what. Tens of 
thousands of RV owners do it every day.

1 https://www.rvia.org/news-insights/families-save-money-when-owning-using-rvs-compared-other-types-vacations

OBJECTION #2:
“I’m trying to see where I can fit this in my budget.”

https://www.rvia.org/news-insights/families-save-money-when-owning-using-rvs-compared-other-types-vacations


You have a lot of options where storage and maintenance are concerned. In fact, letting your RV sit 
for weeks at a time makes it subject to “lot rot.”

That’s why people are renting out their RVs through Wallabing. Rather than storage and maintenance 
costing YOU money, you can make OTHER people pay for keeping your RV in peak condition. Every 
renter pays for a $1M insurance policy for every minute of the rental, so you don’t have to worry. 
And claims are super minimal, anyway.

You could store it and pay for all the upkeep yourself, or you can make hundreds of dollars every 
time someone rents it from you.

OBJECTION #3:
“Won’t the storage fees, maintenance, and upkeep cost a 
lot?”



Maybe the deeper question here is, “What do I really want out of this?” And I could talk your ear off 
about every RV here, but what you really need is to experience it for yourself.

We work with Wallabing, which is a platform where other RV owners rent out their own RVs while 
they aren’t using them. We can give you a discount code so you can go rent one or two and find what 
you’re looking for. You don’t want to have any “what ifs” when you write a check, and we want you to 
have the RV you’re going to love.

OBJECTION #4:
“I want it...but do I want it as much as I want $##,###?”
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