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Wallabing is a peer-to-peer platform where RV owners can monetize their property. Wallabing doesn’t take a “cut” of 
their rental profits, either: For example, when they say they want to make $150 a night, they make $150 a night. And 
they get free nationwide advertising. Every rental is also covered with $1M in insurance.

Here’s what that amounts to for them:

1. Easier to own an RV—they get to make money from something they already own
2. Easier to rent it out—they always make the money they need, plus they are completely covered if anything 

happens
3. Easier to buy—When you have a way to offset costs with income, the stress of making the purchase evaporates

ABOUT US



THE WALLABING BRAND











WHAT TO SAY



WHAT TO SAY 
TO RV OWNERS



WHAT TO SAY 
TO RV RENTERS



WHAT TO SAY TO PEOPLE THAT MAY BE 
SHOPPING FOR AN RV...



One thing is for sure: The wrong RV is going to cost you more than the right one. Even if you go 
low-cost, you’ll pay for it in discomfort, “I wish I wouldas”, and finally replacing it.

So if you need to bring the higher cost down a bit, think about this: tens of thousands of people rent 
out their RVs every day. Instead of letting it sit in storage, you can make hundreds of dollars every 
time someone rents it out. And if you use a platform called Wallabing, every renter pays for a $1M 
insurance policy to cover anything and everything. No matter what. 

The whole thing is free for you to use, and you can really put some money in your pocket.

OBJECTION #1:
“I don’t know about that monthly payment, though…”



Owning an RV lowers the cost of going on vacation: a 2-person RV vacation can save 53% of costs, 
and a 4-person RV vacation can shave off 64% of costs!1

And if you want to reduce the output, you can also consider renting out your RV when you’d 
otherwise have it in storage. Owners make hundreds of dollars in just a single rental. When you use 
Wallabing, every renter pays for $1M insurance, so you’re always covered, no matter what. Tens of 
thousands of RV owners do it every day.

1 https://www.rvia.org/news-insights/families-save-money-when-owning-using-rvs-compared-other-types-vacations

OBJECTION #2:
“I’m trying to see where I can fit this in my budget.”

https://www.rvia.org/news-insights/families-save-money-when-owning-using-rvs-compared-other-types-vacations


You have a lot of options where storage and maintenance are concerned. In fact, letting your RV sit 
for weeks at a time makes it subject to “lot rot.”

That’s why people are renting out their RVs through Wallabing. Rather than storage and maintenance 
costing YOU money, you can make OTHER people pay for keeping your RV in peak condition. Every 
renter pays for a $1M insurance policy for every minute of the rental, so you don’t have to worry. 
And claims are super minimal, anyway.

You could store it and pay for all the upkeep yourself, or you can make hundreds of dollars every 
time someone rents it from you.

OBJECTION #3:
“Won’t the storage fees, maintenance, and upkeep cost a 
lot?”



Maybe the deeper question here is, “What do I really want out of this?” And I could talk your ear off 
about every RV here, but what you really need is to experience it for yourself.

We work with Wallabing, which is a platform where other RV owners rent out their own RVs while 
they aren’t using them. We can give you a discount code so you can go rent one or two and find what 
you’re looking for. You don’t want to have any “what ifs” when you write a check, and we want you to 
have the RV you’re going to love.

OBJECTION #4:
“I want it...but do I want it as much as I want $##,###?”





THE ACTIVATION



● Event Dates: February 20 - 23, 2020

● Event & Activation Times:
○ Thursday, February 20 & Sunday, February 23 - 10am-6pm
○ Friday, February 21 & Saturday, February 22 - 10am-8pm

● Event Location:
Dallas Market Hall
2200 N Stemmons Fwy
Dallas, TX 75207-2803

● Estimated Attendance: 12K-14K

EVENT DETAILS

http://www.dallasrvsupersale.com/dallas-rv-show-directions/
http://www.dallasrvsupersale.com/dallas-rv-show-directions/


● Brand Ambassadors will be responsible for attracting consumers into the booth and for collecting consumer information (first name, 
last name, email address) on iPads in exchange for a Wallabing tote bag

● The 10’x20 space will be divided into two areas: 
○ Owners Area - this area will be dedicated to getting owners information on the benefits of renting their RV through Wallabing
○ Renters Area - this area will be dedicated to educating people on the benefits of renting an RV through Wallabing

■ Renters area will have a digital photo booth opportunity - this will require 1 brand ambassador helping with the 
operation of the photo booth

○ Both areas should be prepared to answer questions from both types of consumers and should help guide consumers to 
designated area for more information from a product specialist

○ Each area should contain 1-2 product specialists and 2-3 brand ambassadors (depending on crowds/needs)

● Premiums:
○ Tote Bags - given to everyone that provides their email address, first name, and last name on the iPad form
○ Stickers - given to anyone

● Collateral:
○ Postcards - given to everyone that receives a tote bag
○ Renter/Owner Flyer - given to anyone that expresses deeper interest in learning more about renting an RV or renting out 

their RV

● Event Goal: 2,000 email addresses

ACTIVATION OVERVIEW
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LEAD GENERATION FORM

This form can be accessed via the Safari browser on the 
iPad. Once the form is complete, it will display a 
confirmation window for 10 seconds and then load a new 
page automatically.

Link to page is: www.wallabing.com/rvshows

http://www.wallabing.com/rvshows


STAFF EXPECTATIONS



● The Wallabing consumer engagement staff represents Wallabing, Rogue Marketing, and VEIN MKTG at all times. Professional behavior 
is expected at all times. Any failure to adhere to these policies may become grounds for immediate termination.

● Be on time! If you are running late, please call your Team Leader immediately.

● Be enthusiastic! This event is supposed to be fun - so have fun with it!

● High energy and smiles!

● Make sure consumers leave with a positive impression of Wallabing, and a desire to learn more.

● Standing around on site and talking to other staff members is not acceptable.

● Personal use of cell phones onsite is prohibited - NOT PHONE CALLS AND NO TEXTING! 

● REMEMBER - you are the first contact / experience that many of these attendees have with Wallabing. First impressions are lasting 
impressions

BRAND AMBASSADOR EXPECTATIONS



● Please be professional and courteous to everyone around you.

● Please help keep the booth area clean and clutter free at all times.

● As Brand Ambassadors you will be faced with varied situations that may test your patience, but communication with consumers should 
always remain professional and related to Wallabing

● Your good judgment and appropriate behavior is crucial in each situation. If you are in doubt about how to handle a situation, contact 
your Team Leader immediately.

● While working, Brand Ambassadors are absolutely NOT to make personal calls. If you need to make any kind of phone call (personal or 
work related), be sure to step far away from the booth area so that you’re out of sight.

● Appropriate hygiene is expected at all times including clean, wrinkle free clothing and proper grooming.

● Breaks are to be taken individually, NOT IN GROUPS.

● No smoking or drinking of alcoholic beverages while onsite, during work hours, or in uniform.

BRAND AMBASSADOR EXPECTATIONS



● PROVIDED:
○ Wallabing Branded T-Shirt

● NOT PROVIDED, BUT REQUIRED:
○ Jeans (preferably no holes and clean)
○ Comfortable shoes (Converse, sneakers, hiking boots)

UNIFORMS



CONTACT LIST



● Henry Li - VEIN MKTG - 917-971-5420

● Liberty Pickering - Rogue Marketing / Wallabing - 972-375-5819 (not available on Friday night or 
all-day Saturday)

IMPORTANT CONTACTS



APPENDIX








